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Art Unit: 3692 

DETAILED ACTION 

This action is in response to a reply submitted 5/23/2008. Claims 1-21, 24-36 
and 35-59 are presented for Examination. Applicant has elected Invention I, 
corresponding to Claims 1-21 , 24-36 and 39-59, without traverse. Applicant has 
canceled claims 22-23, 37-38 and 60-61 . 



Claim Rejections - 35 USC § 103 



The following is a quotation of 35 U.S.C. 1 03(a) which forms the basis for all 



obviousness rejections set forth in this Office action: 



(a) A patent may not be obtained though the invention is not identically disclosed or described as set 
forth in section 102 of this title, if the differences between the subject matter sought to be patented and 
the prior art are such that the subject matter as a whole would have been obvious at the time the 
invention was made to a person having ordinary skill in the art to which said subject matter pertains. 
Patentability shall not be negatived by the manner in which the invention was made. 



Claims 1-4, 6-7, 11-14, 17-21, 24-27, 31-36, 39-42, 44-45, 49-52, 55-59 are 
rejected under 35 U.S.C. 103(a) as being obvious overWeibel (US 7,099,837 B1) in 
view of Applicant's Background of Invention and further in view of Official Notice. 

As per Claims 1,17, 24, 39, 34, 55 

Weibel ('837) discloses 



generating an electronic image of an advertisement (creating digital document 
representing printed advertisement image), see column 6, lines 7-8. 



generating an electronic invoice for the advertisement (creating digital document 
representing an invoice for printed advertisement), see column 6, lines 11-12. 



electronically linking the electronic image and the electronic invoice (the billing 
statement (=invoice, see column 3, line 5) and each associated advertisement 
copy may be electronically accessed through links to one another), see column 
2, Iines16-18. 
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Weibel ('837) teaches granting electronic access to the client to the electronic 
image and electronic invoice that are electronically linked, see Abstract of 
Weibel, linesl 1-13 (advertisement and page documents are associated with the 
billing statement and linked so that they may be access by the client) and column 
2, linesl 6-21 (electronically accessed through links) but fails to explicitly disclose 
granting access to the image and invoice to the Customer Marketing 
Representative (CMR/MR). Applicant admitted in the Background of invention 
that CMRs are well known to those having skill in the art and that tear page 
(advertisement image) and invoice can be sent to the CMR, see Applicant's 
Background of invention, lines 17-24. Official Notice is taken that it is old and 
well-known in the art to grant access to information electronically. (Since the 
CMR are granted access to the image and invoice in the traditional paper 
method, it would have been obvious to grant access to the same information to 
the CMR electronically). Therefore, the Examiner asserts that it would have 
been obvious for one of ordinary skill in the art at the time the invention was 
made to modify Weibel's invention to include granting electronic access to the 
CMR/MR to the electronic image and electronic invoice that are electronically 
linked. One would be motivated to do so for the benefit of allowing customer 
market representative (CMR) to view the invoice and advertisement that are 
electronically linked so he/she could know how much to pay to the business 
directory publisher for the publishing service. 

Weibel ('837) does not specifically disclose the advertisement is a business 
directory advertisement that was sold by a third party Customer Marketing 
Representative (CMR) for a business directory publisher/an advertisement that 
was sold by a third party Marketing Representative (MR) for a publisher. Official 
Notice is taken that the type of advertisement does not affect the manipulative 
steps of the invention. A business directory advertisement that was sold by a 
third party Customer Marketing Representative for a business directory 
publisher/an advertisement that was sold by a third party Marketing 
Representative for a publisher is well known to those having skill in the art (see 
Applicant's Background of invention, lines 16-26. Therefore, the Examiner 
asserts that it would have been obvious for one of ordinary skill in the art at the 
time the invention was made to modify Weibel's invention to include the 
advertisement is a business directory advertisement that was sold by a third 
party Customer Marketing Representative (CMR) for a business directory 
publisher/an advertisement that was sold by a third party Marketing 
Representative (MR) for a publisher. One would be motivated to do so for the 
benefit of creating billing statement for publishing business automatically an 
digitally to make for easier storage, retrieval and delivery. 



As per Claims 11, 31, 49 
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Weibel ('837) discloses 

electronically linking the electronic image and the electronic invoice (the billing 
statement (=invoice, see column 3, line 5) and each associated advertisement 
copy may be electronically accessed through links to one another), see column 
2, Iines16-18 



Weibel ('837) teaches electronically accessing an electronically linked electronic 
image of an advertisement and an electronic invoice, see Abstract of Weibel, 
linesl 1-13 (advertisement and page documents are associated with the billing 
statement and linked so that they may be access by the client) and column 2, 
linesl 6-21 (electronically accessed through links) but fails to explicitly disclose 
granting access to the electronically linked electronic image and electronic 
invoice by the business directory publisher. Applicant admitted in the 
Background of invention that a CMR sells business directory advertisement to 
customers for the business directory publisher are well known to those having 
skill in the art and that the business directory publisher generate tear page 
(advertisement image) and send to the CMR along with an invoice, see 
Applicant's Background of Invention, lines 17-26. Since the CMR are granted 
access to the image and invoice by the business directory publisher in the 
traditional paper method, Official Notice is taken it was old and well-known to 
grant access to information electronically. (It would have been obvious to grant 
the same person access to the same information electronically) Therefore, the 
Examiner asserts that it would have been obvious for one of ordinary skill in the 
art at the time the invention was made to modify Weibel's invention to include 
granting access to the electronically linked electronic image and electronic 
invoice by the business directory publisher. One would be motivated to do so for 
the benefit of allowing the business directory publish to know how much was 
billed to his/her customer and for what advertisement. 



Weibel ('837) teaches generating electronic invoice for an advertisement 
(creating digital document representing an invoice for printed advertisement), see 
column 6, lines 11-12, but fails to explicitly disclose generating a customer 
electronic invoice for the advertisement from the CMR electronic invoice. 
Applicant admitted in the Background of invention that CMRs are well known to 
those having skill in the art and that a customer invoice is generated from the 
CMR invoice (The publisher sends the tear page to the CMR along with an 
invoice. The CMR may add a commission and generate its own invoice which is 
sent to the CMR's customer) Since the customer invoice can be generated from 
the CMR invoice in the traditional paper method, Official Notice is taken that it is 
old and well-known in to generate invoice electronically. (Itwould have been 
obvious to generate the same customer invoice from the CMR invoice 
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electronically.) Therefore, the Examiner asserts that it would have been obvious 
for one of ordinary skill in the art at the time the invention was made to modify 
Weibel's invention to include generating a customer electronic invoice for the 
advertisement from the CMR electronic invoice. One would be motivated to do 
so for the benefit of generating a new invoice by transferring data from an 
associated invoice and simply adding additional data related to the new invoice 
that's not in the old one, thereby speeding up the invoice creation process. 

Weibel ('837) teaches granting electronic access to an advertising customer to 
the electronic image and customer electronic invoice that are electronically 
linked, see column 6, lines 7-18, but fails to explicitly disclose the advertising 
customer is a CMR customer. Applicant admitted in the Background of invention 
that CMRs are well known to those having skill in the art and that CMRs sell 
advertisements and send invoice to CMRs customers, see Applicant's 
Background of Invention, lines 17-26. Therefore, the Examiner asserts that it 
would have been obvious for one of ordinary skill in the art at the time the 
invention was made to modify Weibel's invention to include the advertising 
customer is a CMR customer. One would be motivated to do so for the benefit of 
allowing CMR customer to view the invoice and advertisement that are 
electronically linked so he/she could know how much to pay to CMR for the 
service. 

Weibel ('837) does not specifically disclose the advertisement is a business 
directory advertisement that was sold by a third party Customer Marketing 
Representative for a business directory publisher to a CMR customer and the 
type of invoice is a CMR electronic invoice for the business directory 
advertisement that was sold by the CMR to the CMR customer. Official Notice is 
taken that the type of advertisement and invoice do not affect the manipulative 
steps of the invention. Therefore, the Examiner asserts that it would have been 
obvious for one of ordinary skill in the art at the time the invention was made to 
modify Weibel's invention to include the advertisement is a business directory 
advertisement that was sold by a third party Customer Marketing Representative 
for a business directory publisher to a CMR customer and the type of invoice is a 
CMR electronic invoice for the business directory advertisement that was sold by 
the CMR to the CMR customer. One would be motivated to do so for the benefit 
of creating billing statement for publishing business automatically and digitally to 
make for easier storage, retrieval and delivery. 



As per Claims 2, 18, 25, 35, 40, 56 

Weibel ('837) teaches electronically linking the electronic image and the 
electronic invoice, see column 2, Iines16-18, and accessing digital documents 
through hypertext links, see column 2, lines 4-6, but fails to explicitly disclose 



Application/Control Number: 10/617,959 
Art Unit: 3692 



Page 6 



sending an email to the CMR/MR including a hyperlink to the electronic image 
and electronic invoice that are electronically linked. Applicant admitted in the 
Background of invention that Customer Marketing Representatives (CMR/MRs) 
are well known to those having skill in the art and that tear page (advertisement 
image) and invoice can be sent to the CMR/MR, see Applicant's Background of 
invention, lines 17-24. Since the image and invoice are sent to the CMR in the 
traditional paper method, it would have been obvious to send the same 
information to the CMR/MR electronically. Official Notice is taken that it is old 
and well known in the art to send hyperlink through email. (For example, Yahoo 
Mail allows user to insert hyperlinks when composing an email.) Therefore, the 
Examiner asserts that it would have been obvious for one of ordinary skill in the 
art at the time the invention was made to modify Weibel's invention to include 
sending an email to the CMR/MR including a hyperlink to the electronic image 
and electronic invoice that are electronically linked. One would be motivated to 
do so for the benefit of allowing the CMR/MR to access the electronic invoice 
image to pay for the publishing service. 



As per Claims 12, 32, 50 



Weibel ('837) teaches granting electronic access to an advertising customer to 
the electronic image and customer electronic invoice that are electronically 
linked, see column 6, lines 7-18, and accessing digital documents through 
hypertext links, see column 2, lines 4-6, but fails to explicitly disclose sending an 
email to the CMR customer including a hyperlink to the electronic image and 
electronic invoice that are electronically linked. Applicant admitted in the 
Background of invention that CMRs are well known to those having skill in the art 
and that CMRs sell advertisements and send invoice to CMRs customers, see 
Applicant's Background of Invention, lines 17-26. Official Notice is taken that it is 
old and well known in the art to send hyperlink through email. (For example, 
Yahoo Mail allows user to insert hyperlinks when composing an email.) 
Therefore, the Examiner asserts that it would have been obvious for one of 
ordinary skill in the art at the time the invention was made to modify Weibel's 
invention to include sending an email to the CMR customer including a hyperlink 
to the electronic image and electronic invoice that are electronically linked. One 
would be motivated to do so for the benefit of allowing the customer to access 
the electronic invoice image to pay for the bill. 



As per Claims 3, 1 9, 26, 36, 41 , 57 



Weibel ('837) teaches granting electronic access to an advertising customer to 
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the electronic image and customer electronic invoice that are electronically 
linked, see column 6, lines 7-18, but fails to explicitly disclose grant electronic 
access by sending an email to the CMR/MR including a userid and/or password 
that may be used to electronically access the electronic image and electronic 
invoice that are electronically linked. Applicant admitted in the Background of 
invention that Customer Marketing Representatives (CMR/MRs) are well known 
to those having skill in the art and that tear page (advertisement image) and 
invoice can be sent to the CMR/MR, see Applicant's Background of invention, 
lines 17-24. Since the image and invoice are sent to the CMR in the traditional 
paper method, it would have been obvious to grant access to the same 
information to the CMR/MR electronically. Official Notice is taken that it is old 
and well known to send userlD and password to someone to allow the person to 
gain access to restricted information and it is also old and well known to send 
electronic text over computer network through an email. Therefore, the Examiner 
asserts that it would have been obvious for one of ordinary skill in the art at the 
time the invention was made to modify Weibel's invention to include grant 
electronic access by sending an email to the CMR/MR including a userid and/or 
password that may be used to electronically access the electronic image and 
electronic invoice that are electronically linked. One would be motivated to do so 
for the benefit of allowing the CMR/MR to access the electronic invoice image to 
pay for the publishing service. 



As per Claims 13, 33, 51 



Weibel ('837) teaches granting electronic access to an advertising customer to 
the electronic image and customer electronic invoice that are electronically 
linked, see column 6, lines 7-18, but fails to explicitly disclose grant electronic 
access by sending an email to the CMR/MR including a userid and/or password 
that may be used to electronically access the electronic image and electronic 
invoice that are electronically linked. Applicant admitted in the Background of 
invention that CMRs are well known to those having skill in the art and that 
CMRs sell advertisements and send invoice to CMRs customers, see Applicant's 
Background of Invention, lines 17-26. Since the advertisement image and 
invoice are sent to the CMR customer in the traditional paper method, it would 
have been obvious to grant access to the same information to the CMR customer 
electronically. Official Notice is taken that it is old and well known to send userlD 
and password to someone to allow the person to gain access to restricted 
information and it is also old and well known to send electronic text over 
computer network through an email. Therefore, the Examiner asserts that it 
would have been obvious for one of ordinary skill in the art at the time the 
invention was made to modify Weibel's invention to include grant electronic 
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access by sending an email to the CMR customer including a userid and/or 
password that may be used to electronically access the electronic image and 
customer electronic invoice that are electronically linked. One would be 
motivated to do so for the benefit of allowing the CMR/MR to access the 
electronic invoice image to pay for the bill. 



As per Claims 4, 27, 42 



Weibel ('837) further discloses electronically link (billing statement and 
associated advertisement copy/image may be electronically accessed through 
links to one another) by generating a hyperlink to the electronic image in the 
electronic invoice (access from one of the digital documents to another of its 
associated documents is enabled in the manner of hypertext links), see column 
2, lines 4-6, 16-18. 

As per Claims 6, 14, 20, 44, 52, 58 

Weibel ('837) teaches generating a Portable Document Format (PDF) file that 
contains the image of the advertisement (provides a digital representation of 
pages or ad images in PDF format), see column 5, lines 6-8, but fails to explicitly 
disclose the PDF is read only. Official Notice is taken that is it old and well 
known to generate read-only PDF file. Therefore, the Examiner asserts that it 
would have been obvious for one of ordinary skill in the art at the time the 
invention was made to modify Weibel's invention to include generating a read- 
only Portable Document Format (PDF) file that contains the image of the 
advertisement. One would be motivated to do so for the benefit of preventing the 
customer from accidentally click on the image and change the advertisement 
information. 



As per Claims 7, 21, 45, 59 

Weibel ('837) teaches generating an electronic invoice for the advertisement 
(creating digital document representing an invoice for printed advertisement), see 
column 6, lines 1 1 -1 2, but fails to explicitly disclose generating an electronic 
spreadsheet that contains the electronic invoice for the advertisement. Official 
Notice is taken that it is old and well known in the art to generate electronic 
spreadsheet that contains financial data. Therefore, the Examiner asserts that it 
would have been obvious for one of ordinary skill in the art at the time the 
invention was made to modify Weibel's invention to include generating an 
electronic spreadsheet that contains the electronic invoice for the advertisement. 
One would be motivated to do so for the purpose of using spreadsheet to 
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organize invoice data in rows and columns of cells, thereby enabling user to 
more easily read and find the invoice information they need. 



Claims 5, 43 are rejected under 35 U.S.C. 103(a) as being obvious over Weibel (US 
7,099,837 B1) in view of Applicant's Background of Invention and further in view of 
Official Notice, as applied to claims 1 , 39 above, and further in view of Tenenbaum (US 
2004/0225572 A1) 

As per Claims 5, 43 

Weibel ('837) teaches generating an electronic image, generating an electronic 
invoice and electronically linking the electronic image and the electronic invoice, 
see column 6, lines 7-8, 11-12 and column 2, linesl 6-1 8, and invoice summary 
statement (billing statement) see column 2, line 16-18, but fails to explicitly 
disclose the generating an electronic image, generating an electronic invoice and 
electronically linking are repeatedly performed for a plurality of advertisements to 
create an invoice summary statement and granting electronic access to the CMR 
to the invoice summary statement. Applicant admitted in the Background of 
invention that CMRs are well known to those having skill in the art and that tear 
page (advertisement image) and invoice can be sent to the CMR, see Applicant's 
Background of invention, lines 17-24. Since the CMR are granted access to the 
image and invoice in the traditional paper method, Official Notice is taken that it 
was old and well-known in the art to grant access to information electronically. (It 
would have been obvious to grant access to the same information to the CMR 
electronically.) Tenenbaum ('572) teaches plurality of advertisement images and 
electronic invoices and displaying invoices with tearsheets (advertisement image) 
in way that interrelates an invoice line item with a tearsheet, see Claim 20 of 
Tenenbaum. Both Tenenbaum and Weibel are all directed toward electronic 
statement and advertisement presentation system. Therefore, the Examiner 
asserts that it would have been obvious for one of ordinary skill in the art at the 
time the invention was made to modify Weibel's invention to include the 
generating an electronic image, generating an electronic invoice and 
electronically linking are repeatedly performed for a plurality of advertisements to 
create an invoice summary statement and granting electronic access to the CMR 
to the invoice summary statement. One would be motivated to do so for the 
benefit of allowing the CMR to view all the invoice and advertisement that he/she 
is being billed so he/she would know what payment is being expected. 

Claims 8, 28, 46 are rejected under 35 U.S.C. 103(a) as being obvious over Weibel (US 
7,099,837 B1) in view of Applicant's Background of Invention and further in view of 
Official Notice, as applied to claims 1 , 24, 39 above, and further in view of Brief (US 
2004/0260601 A1) 
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Weibel ('837) teaches granting electronic access to a customer to the electronic 
image and electronic invoice that are electronically linked, see column 6, lines 7- 
18, but fails to explicitly disclose the customer is a CMR and electronically 
sending a reminder message if the customer has not yet access electronic 
image/invoice within a predetermined time after the granting electronic access. 
Applicant admitted in the Background of invention that Customer Marketing 
Representatives (CMR/MRs) are well known to those having skill in the art and 
that tear page (advertisement image) and invoice can be sent to the CMR/MR, 
see Applicant's Background of invention, lines 17-24. Since the image and 
invoice are sent to the CMR in the traditional paper method, it would have been 
obvious to send the same information to the CMR/MR electronically. Brief 
('2004) teaches if a person does not access an electronic file after a 
predetermined time, email reminders may be sent out, see paragraph 0050, lines 
21-27. Therefore, the Examiner asserts that it would have been obvious for one 
of ordinary skill in the art at the time the invention was made to modify Weibel's 
invention to include electronically sending a reminder message to the CMR if the 
CMR has not electronically accessed the electronic image and electronic invoice 
that are electronically linked, within a predetermined time after the granting 
electronic access. One would be motivated to do so for the benefit of reminding 
the customer to view the invoice and advertisement image to avoid late 
payments due to forgetting to view the file. 

Claims 9, 15, 29, 47, 53 are rejected under 35 U.S.C. 103(a) as being obvious over 
Weibel (US 7,099,837 B1) in view of Applicant's Background of Invention and further in 
view of Official Notice, as applied to claims 1 , 1 1 , 24, 39, 49 above, and further in view 
of Rabideau et al. (US 2002/001 0664 A1 ) 

As per Claim 9, 29, 47 



Weibel ('837) teaches generating an electronic invoice for the advertisement 
(creating digital document representing an invoice for printed advertisement), see 
column 6, lines 1 1 -1 2, but fails to explicitly disclose accepting an electronic CMR 
credit/debit form that indicates that an error was made in the electronic invoice 
for the advertisement. Rabideau ('664) teaches a debit form that indicates that 
an error was made in the invoice (error notification is often called an invoice or 
debit memo), see paragraph 0005, lines 9-12. Both Weibel and Rabideau are 
directed toward invoice transaction system. Official Notice is taken that it is old 
and well known to send out forms electronically. Therefore, the Examiner 
asserts that it would have been obvious for one of ordinary skill in the art at the 
time the invention was made to modify Weibel's invention to include accepting an 
electronic CMR credit/debit form that indicates that an error was made in the 
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electronic invoice for the advertisement. One would be motivated to do so for the 
benefit of allowing the customer to make correction on the payment. 

As per Claims 15, 53 

Weibel ('837) teaches generating an electronic invoice for the advertisement 
(creating digital document representing an invoice for printed advertisement), see 
column 6, lines 1 1 -1 2, but fails to explicitly disclose sending an electronic CMR 
credit/debit form to the business directory publisher that indicates that an error 
was made in the CMR electronic invoice for the advertisement. Rabideau ('664) 
teaches a debit form that indicates that an error was made in the invoice (error 
notification is often called an invoice or debit memo), see paragraph 0005, lines 
9-12. Both Weibel and Rabideau are directed toward invoice transaction system. 
Official Notice is taken that it is old and well known to send out forms 
electronically. Applicant admitted in the Background of Invention that it is well 
known in the art that Business directory publisher sends invoice to the CMR, see 
Background of Invention, lines 16-26. Therefore, the Examiner asserts that it 
would have been obvious for one of ordinary skill in the art at the time the 
invention was made to modify Weibel's invention to include sending an electronic 
CMR credit/debit form to the business directory publisher that indicates that an 
error was made in the CMR electronic invoice for the advertisement. One would 
be motivated to do so for the benefit of allowing the business directory publisher 
to know that an error has been made in the invoice so he/she can calculate the 
value of the loss and request payment. 



Claims 10, 16, 30, 48, 54 are rejected under 35 U.S.C. 103(a) as being obvious over 
Weibel (US 7,099,837 B1) in view of Applicant's Background of Invention and further in 
view of Official Notice, as applied to claims 1,11, 24, 39, 49 above, and further in view 
of Gropper (US 6,883,000 B1) 

As per Claims 10, 30, 48 

Weibel ('837) teaches generating an electronic image of an advertisement 
(creating digital document representing printed advertisement image), see 
column 6, lines 7-8, but fails to explicitly disclose accepting an electronic CMR 
adjustment form that indicates that an error was made in the advertisement. 
Applicant admitted in the Background of invention that a CMR sells 
advertisement to customers is well known to those having skill in the art, see 
Applicant's Background of Invention, lines 17-26. Gropper ('000) teaches ads in 
digital form, see column 36, lines 32-33 and displaying a message indicating 
errors (Z errors) and provide the user opportunity to resolve errors, correct 
incomplete data transmissions, see column 32, lines 40-44. Therefore, the 
Examiner asserts that it would have been obvious for one of ordinary skill in the 
art at the time the invention was made to modify Weibel's invention to include 
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accepting an electronic CMR adjustment form that indicates that an error was 
made in the advertisement. One would be motivated to do so for the benefit of 
allowing the CMR to make corrections and fix the errors in the advertisement 
he/she sold to the customers. 

As per Claims 16, 54 

Weibel ('837) teaches generating an electronic image of an advertisement 
(creating digital document representing printed advertisement image), see 
column 6, lines 7-8, but fails to explicitly disclose sending an electronic CMR 
adjustment form to the business directory publisher that indicates that an error 
was made in the business directory advertisement that was sold by the CMR to 
the CMR customer for the business directory publisher. Applicant admitted in the 
Background of invention that a CMR sells advertisement to customers for the 
business directory publisher are well known to those having skill in the art, see 
Applicant's Background of Invention, lines 17-26. Gropper ('000) teaches ads in 
digital form, see column 36, lines 32-33 and displaying a message indicating 
errors (Z errors) and provide the user opportunity to resolve errors, correct 
incomplete data transmissions, see column 32, lines 40-44. (Examiner notes 
that the type of advertisement does not affect the inventive steps of this 
invention, therefore is not given patentable weight) Therefore, the Examiner 
asserts that it would have been obvious for one of ordinary skill in the art at the 
time the invention was made to modify Weibel's invention to include sending an 
electronic CMR adjustment form to the business directory publisher that indicates 
that an error was made in the business directory advertisement that was sold by 
the CMR to the CMR customer for the business directory publisher. One would 
be motivated to do so for the benefit of allowing the business directory publisher 
to make corrections and fix the errors in the advertisements. 
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Conclusion 

Any inquiry concerning this communication or earlier communications from the 
examiner should be directed to CHIA-YI LIU whose telephone number is (571)270- 
1573. The examiner can normally be reached on Mon-Thur alternating Fri. 

If attempts to reach the examiner by telephone are unsuccessful, the examiner's 
supervisor, KAMBIZ ABDI can be reached on (571) 272-6702. The fax phone number 
for the organization where this application or proceeding is assigned is 571-273-8300. 

Information regarding the status of an application may be obtained from the 
Patent Application Information Retrieval (PAIR) system. Status information for 
published applications may be obtained from either Private PAIR or Public PAIR. 
Status information for unpublished applications is available through Private PAIR only. 
For more information about the PAIR system, see http://pair-direct.uspto.gov. Should 
you have questions on access to the Private PAIR system, contact the Electronic 
Business Center (EBC) at 866-217-9197 (toll-free). If you would like assistance from a 
USPTO Customer Service Representative or access to the automated information 
system, call 800-786-9199 (IN USA OR CANADA) or 571-272-1000. 

CHIA-YI LIU 
Examiner 
Art Unit 3692 



/Susanna M. Diaz/ 

Primary Examiner, Art Unit 3692 



